
PDCA OPPORTUNITIES - CURRENT
Seeking corporate partners, clients, and / or development investors.
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PDCA OPPORTUNITIES

ÅBRAND PARTNERSHIPS - CO-MARKETING / CO-BUSINESS.

ÅMOTORSPORT MARKETING - ON-LINE / IN-MARKET / AT-TRACK.

ÅSOCIAL MARKETING / MEDIA - VIDEO / DIGITAL / MOBILE.

ÅEXPERIENCES / EVENTS - ENGAGEMENT / INTERACTION.

ÅLOYALTY MARKETING - RESEARCH / REWARDS / TACTICS.

ÅPASSION BRANDING - BRAND STRATEGIES / MOTIVATORS.

ÅAUTOMOTIVE INVESTMENTS - ROI ASSETS / OPPORTUNITIES.

ÅPLUS - PDCA SALES / MARKETING / BUSINESS CONSULTING.  

INITIATIVES

leo-parente@pdcamarketing.com for more info.

mailto:leo-parente@pdcamarketing.com
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PDCA OPPORTUNITIES

FEATURED OPPORTUNITY 1

MOTORSPORT MARKETING via PARTNERSHIPS, EXPERIENCES, MEDIA

leo-parente@pdcamarketing.com for more info.

YOU DO MORE THAN WATCH A RACE, you feel it in your bones.  Sight, sound, fury fill the air. 

Each lap inspires the passion of millions of fans.  Every race is a ‘management-by-objective’ 

case study.  The race cars and drivers are sales and marketing adrenalin.

All sport needs drama. And racing provides an excitement-charged overdose. 

Speed, Technology, Humanity, Competition, Winning……..Life!  

é..and others.

mailto:leo-parente@pdcamarketing.com
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PDCA OPPORTUNITIES

leo-parente@pdcamarketing.com for more info.

How PDCA Approaches Motorsport Marketing Differently / PDCA Motorsport Marketing / More PDCA

1. AUTOMOTIVE MANUFACTURER [OEM] PARTNERSHIPS

2. LIFESTYLE EXPERIENCES / SALES CALL HOSTING

3. SOCIAL MEDIA / MARKETING / BRAND STORY -TELLING

4. YOUNG ADULT PROGRAMS / BEYOND -THE-RACING OUTREACH 

5. B2B / B2C SALES TOOLS and DELIVERABLES

MOTORSPORT MARKETING via PARTNERSHIPS, EXPERIENCES, MEDIA

FEATURED OPPORTUNITY 1

75% of Racing Fans participate in Sponsor Sales Promotions. 70% are loyal 

to Racing Sponsors. 64% of Fortune 50 companies use Racing. 60% of the 

Racing Audience is incremental to other Sports. 56% will switch brands / try 

new opportunities offered by Racing Sponsors.

mailto:leo-parente@pdcamarketing.com
http://www.slideshare.net/LeoParente/pdca-mm-execsum-61299875
http://pdcablog.blogspot.com/2015/02/pdca-opportunities-for-access-and.html
http://pdcablog.blogspot.com/
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PDCA OPPORTUNITIES

leo-parente@pdcamarketing.com for more info.

AUTOMOTIVE INVESTMENTS via PROGRAM, PROPERTY, ASSET OPPORTUNITIES

FEATURED OPPORTUNITY 2

PDCA is developing Investments in the Automotive, Motorsport, and Sales / Marketing 

industries ïSourced, driven, and managed by 40 years experience.

PDCAôs Performance Criteria is quite simple - 2 to 5 year ROI Payout, Quality Investments 

[Character, Capacity, Capital, Contribution, Conditions for Success], Relevance to the Future.

mailto:leo-parente@pdcamarketing.com
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PDCA OPPORTUNITIES

leo-parente@pdcamarketing.com for more info.

AUTOMOTIVE INVESTMENTS via PROGRAM, PROPERTY, ASSET OPPORTUNITIES

FEATURED OPPORTUNITY 2

ÅAUTOMOTIVE MARKETING TECHNOLOGIES Sales / Earnings

ÅDEALERSHIPS and RETAIL SERVICES Sales / Earnings

ÅREAL ESTATE / VEHICLE ASSETS Sales / Appreciation

ÅNEXT-GEN PRODUCTS / SERVICES Sales / Growth

ÅFORMULA E RACING TEAM Sponsors / Series $

ÅTALENT DEVELOPMENT / REPRESENTATION Fees / Sponsors / Rights

ÅLIFESTYLE EVENTS / MEDIA EXPERIENCES Fees / Sponsors / Ad $

INVESTMENT EXAMPLES How $ Made

mailto:leo-parente@pdcamarketing.com
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PDCA OPPORTUNITIES

leo-parente@pdcamarketing.com for more info.

EXPERIENCES and EVENTS via AUDIENCE ENGAGEMENTS, BRAND INTERACTIONS

FEATURED OPPORTUNITY 3

PDCA has assembled a highly-skilled team of Experiential Events Marketers and Videographers.

ÅExperts strong with Corporate Programs experience.

ÅThat know how to connect Brands and Audiences.

ÅWith exceptional Creativity, Brand Fit, and Results beyond the norm.

mailto:leo-parente@pdcamarketing.com
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PDCA OPPORTUNITIES

leo-parente@pdcamarketing.com for more info.

EXPERIENCES and EVENTS via AUDIENCE ENGAGEMENTS, BRAND INTERACTIONS

FEATURED OPPORTUNITY 3

With these new alliances, PDCA strengthens its footprint in Fashion, Retail, and Lifestyle.

ÅTo reach a diversity of Demographics and Psychographics.

ÅCreating Partnership opportunities that deliver profound Audience Relevance.

ÅPlus, Video and Digital Distribution makes events perform beyond the live dates.

ÅBRAND EXPERIENCES.

ÅDISPLAYS AND EXHIBITS.

ÅAUTOMOTIVE ‘DRIVE AND DINE’ EVENTS.

ÅLIFESTYLE EVENTS.

ÅBRANDED FASHION / TRUNK SHOWS.

Å‘CARS AND STYLE’ GATHERINGS.

mailto:leo-parente@pdcamarketing.com
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PDCA OPPORTUNITIES

SOCIAL MARKETING via ON-LINE VIDEO, WEBSITE EDITORIAL, COMMUNITY-MEDIA

Over 200 video shows and Thousands of followers. Millions in untapped potential.

ÅINFO, ANALYSIS, ATTITUDE, OPINION.

ÅAUTO RACING and AUTO INDUSTRY.

ÅENTERTAINMENT and EXPERIENCES.

Å1 of the better-viewed auto / racing shows.

Å6 times better RETENTION vs               averages.

Å4 times better ENGAGEMENT vs               averages.

ÅSHARES / FAVORITES above              averages.

leo-parente@pdcamarketing.com for more info.

Interviews and Insights

RaceCars and RoadCars

LEO PARENTE Authentic voice. Engaged followers.

FEATURED OPPORTUNITY 4

mailto:leo-parente@pdcamarketing.com
http://www.youtube.com/watch?v=8ZB8kAu7kVk
http://www.youtube.com/watch?v=llc8PLqBUeE
http://youtube.com/LeoParente
http://youtube.com/LeoParente
http://youtube.com/LeoParente
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PDCA OPPORTUNITIES

leo-parente@pdcamarketing.com for more info.

SOCIAL MARKETING via ON-LINE VIDEO, WEBSITE EDITORIAL, COMMUNITY-MEDIA

FEATURED OPPORTUNITY 4

Over 500,000 views

Over 600,000 views

Over 400,000 views

é..and others.

mailto:leo-parente@pdcamarketing.com
http://www.youtube.com/watch?v=xHtVQ2lvs2I&feature=plcp
http://www.youtube.com/watch?v=3802hjWyurE
http://www.youtube.com/watch?v=PzRoKW7LHz8
http://youtube.com/LeoParente
http://www.facebook.com/LeoParente
https://twitter.com/LeoParente
http://shakedown.kinja.com/

